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_LikeMinds Position 
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Personal & Collaborative : : 
Filtering — LikeMinds 


Social Tools 


Impersonal 
Solitary S0Cial 


Vision: 
Tools That Help People Decide 
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@ Preference Server \" 
@ LikeMuinds Key 

@® Census 

@ Merchandising Server 


® Social Server \s* 


Product Goals 
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= Learn what consumers want 
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= Create consumer communities 
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Build trust between our customers and their users 
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Key 
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@ Matches people to products 
What: Collaborative Filtering 
In: User preferences 
Out: Item recommendations 


@ Advantages 
m@ Accurate 
m@ Composite “you” 
@ Scaleable 
m Patented 


@ APIs 
m ODBC, CGI, Java, Javascript 
m@ LikeMinds Key 


Social Server 


® Matches neonle’ to people 
What: People Like You ™ 

a> In: People 

SODBe Out: Consumer Communities 
MN pak ia vla’s me val (Cmmontl oavth 

@® Features 

—_*__ m@ “Like minds” matching 

Wer eras m@ Text Chat, Avatars, Forums 
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@ APIs 
m C: People-to-people matcher 


Web|Client —  y m@ Java: applet 


—LikeMinds |__| LikeMinds m@ Java: 2D chat server 
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| love my Saturn! | gave one to my mom. 


7 | The coolest is the SC2. 


Buy a 


Mass Marketing 


| got my first Saturn at age 16. 
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Would you like a Saturn? 


| don't know what a Saturn is, 
but | think | ought to buy one. 


| always wanted a Saturn! 
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Superior Technology 


DF inaRMN UES HY aan PAS Hie 


@ Best Product Recommendations 

® Self-Computes Accuracy 

@ Handles Cold Start 

® Scales to Millions of Users and Products 
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Preference Server Algorithm 


Mentors Predictions 


Ratings 
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Self-Computes Accuracy 


Predictions 


Mentors 


Ratings 
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2. Predict 


3. Compare 


Handles Cold Start 
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Scales to Huge Sites 
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User Interface 


Distributed Database 
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Ring Buffer 


Mentor Identifier 


Mentor Identification 
(background) 


Competitive Advantages 
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® 6 Supecior collaborative filtering achieniast 
@ Patent protection 
@® Modular design = broader market 


@ Focused on customer first 
m@ Customer’s Brand, LikeMinds sub-brand 
g@ Data ownership 
m@ Back office integration 


® Building unique VAR channel 
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Revenue Model 


@ License Fees 
@ Modular pricing 
m@ Based on registered users 
m@ Annual maintenance fee 
@ Installation fees 
@ Partner with web design studios 
@ Distributors of our products | 
m@ Design services for LikeMinds products 
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@ Columbia House 
@ AOL 
® Foresight 
@ In the pipeline: 
@ Washington Post, NYT, New Century Network 
m@ EarthWeb, Organic, Rare Medium, Boxtop 
@ Match.com, Consumers Edge, TEN 
@ Sales targets 


Financial Proje ections 
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QT 1998 Breakeven — 
‘Revenue -—CSS Slim. Ss.2m - — _ 
Net Income ($1.2m) ($0.6m) 
Cash Needed $1.4m $1.7m 


Headcount 36 55 

Pref Server 9 33 30 total 
Social Server 5 18 17 total 
Merchant a) 33 30 total 
Census 4, 33 30 total 
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® Best collaborative filtering engine 

® Shipping products 

@ Valuable patented and patentable technologies 
@ Pent-up customer demand 

e Strong competitive position 


@ Veteran team 


